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REV 112509

For five years, Today’s Diet & Nutrition has been the “go-to” publication for health-
conscious consumers in search of creative and wholesome ideas to help nourish 
themselves and their families.

Now, in 2010, Today’s Diet & Nutrition is going green, moving from a print publication to
an all-digital magazine format. The same delicious recipes, weight loss strategies, health
and fitness advice, and cooking tips our readers have come to love and rely on will remain
integral to the new digital version. 

In addition to the environmental benefits, producing Today’s Diet & Nutrition as a digital
publication allows us to expand the magazine’s frequency to monthly after the
January/February 2010 issue (our last printed issue).

Advertisers will be excited and intrigued by the possibilities and options that a digital
magazine offers, including enhancing advertisements with rich media integration such as
video, Flash, audio, and more. 

In conjunction with the launch of the digital format, a new, redesigned website for 
Today’s Diet & Nutrition will also be introduced in 2010. In addition to featuring some of
the editorial highlights of the digital magazine, the site will also offer special content and
recipes, making it an online destination our readers will visit over and over again.

www.TDN-d ig i ta l . com

NOW IN AN 
ALL-DIGITAL

FORMAT



REV 112509

Today’s Diet & Nutrition digital magazine offers the opportunity to target your audience with
authoritative content on today’s hottest and most timely topics for living a healthy lifestyle. 

2010 editorial calendar
www.TDN-digital.com

MARCH
National Nutrition Month

Better Breakfasts

Easter/Passover Entertaining

Infant Nutrition

Cooking for Health: Diabetes

Recipes: Horseradish

Space Deadline: 2/1/10
Material Deadline: 2/22/10

APRIL
Spring Into Action

Exercise for Bone Health

Antioxidants

Weight Loss Strategies: Weight Loss Camps

Organic Beer, Wine & Spirits

Natural Remedies for Diabetes

Space Deadline: 3/1/10
Material Deadline: 3/22/10

MAY
Women’s Health Awareness

Getting More Fiber

Women’s Health: Eating to Beat PMS 

Yogurt and Probiotics

Weight Watching With a Gluten-Free Lifestyle

A Mother’s Day Waffle Brunch

Space Deadline: 4/5/10
Material Deadline: 4/26/10

JUNE
The Great Outdoors

Social Networks and Weight Loss

Nutrition to Go

Vegetarian Lunches

Fathers’s Day Entertaining: Foods Dads Love Made
Healthy

Great Grains: Side Dishes for Picnics and BBQs

Space Deadline: 5/3/10
Material Deadline: 5/24/10
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Today’s Diet & Nutrition magazine offers the opportunity to target your audience with
authoritative content on today’s hottest topics for living a healthy lifestyle. 

JULY
Summer Grilling

Hydration: The Latest in Healthy 
Beverages

Cool Treats (sorbets, frozen yogurt, 
ice cream)

Boost Your Health With Lycopene 
(with recipes for tomatoes 
and watermelon)

Vegetarian Grilling

Space Deadline: 6/7/10
Material Deadline: 6/28/10

AUGUST
Allergy Awareness

Milk Substitutes

The Best Veggie Burgers

Grilling: Healthy Recipes

The Healthy Gluten-Free Lunchbox

Digestive Health

Space Deadline:7/5/10
Material Deadline: 7/26/10

SEPTEMBER
Back to School

Heart-Healthy Omega-3s

Kitchen Arts: Cookware and Gadgets

Back to School: Snacks for kids with 
allergies

The Healthiest Spice

Vegan Nutrition

Space Deadline: 8/2/10
Material Deadline: 8/23/10

OCTOBER
Celiac Awareness

Nuts for Health

Gluten-Free Nutrition: Eating 
Healthfully With Celiac Disease

Heart Health: A Recipe for Lowering
Blood Pressure

Cooking With Grains

Fortified and Enhanced Foods

Space Deadline: 9/3/10
Material Deadline: 9/27/10

NOVEMBER
Diabetes Awareness

Thanksgiving Entertaining

Heart-Health Holiday Food

A Cook’s Holiday Gift Guide

Natural Remedies for Allergies

Soy

Space Deadline: 10/4/10
Material Deadline: 10/25/10

DECEMBER
Healthy Holidays

Gluten Free Goes Gourmet

Cooking With Healthy Fats

12 Ways to Beat Stress

Holiday Entertaining

Weight Control

Space Deadline: 11/1/10
Material Deadline: 11/22/10

2010 editorial calendar
www.TDN-digital.com
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Frequency rates are based on total insertions placed within 12 months of first ad. Frequency can be combined with ads placed in Today’s Dietitian. See display 
advertising material specification section for details. See editorial calendar for specific dates display space and art deadlines.

2010 DIGITAL ONLY RATES (COLOR AND SPECIAL EFFECTS PACKAGE* INCLUDED IN PRICING)

SIZE OPEN 3X 6X 9X 12X 18X 24X

Full Page $4,305 $4,155 $4,005 $3,910 $3,765 $3,685 $3,600 

1/2 Page Vert $2,980 $2,895 $2,845 $2,810 $2,745 $2,715 $2,675

1/2 Page Horiz $2,880 $2,800 $2,745 $2,705 $2,640 $2,610 $2,580 

1/3 Page $2,620 $2,560 $2,537 $2,450 $2,400 $2,360 $2,315 

1/4 Page $2,249 $2,185 $2,170 $2,150 $2,125 $2,115 $2,100 

SPECIAL ADVERTISING SECTION

ADVERTISING AGENCY DISCOUNT RATES
Discounts available for display advertising. 

Recognized advertising agencies receive a discount of 15% gross billing 
with written documentation and when paid within 30 days. Great Valley 
Publishing Company shall have the right to hold the advertiser and/or agency
jointly and separately liable for such monies as are due and payable to Great Val-
ley Publishing Company for advertising that the advertiser and/or agent ordered. 

Commission not applicable to On the Market rates.

“ON THE MARKET”
Have a new product to introduce?
Display it in our “On the Market”
section. You’ll have the opportu-
nity to prominently display your
product in a news release format
with a color photo, brief descrip-
tion, and contact information.
Space is limited and restrictions
and requirements apply. Call your
account executive for more details.

COST: $795

Specs: supply a 4” X 5” photo at
300 dpi in TIFF or JPEG format
along with 70 words of copy.

RICH MEDIA INTEGRATION

Contact your account representative about multimedia 
enhancements to ads, including audio, video, and 
Flash options.

Video Overlay – An integrated video—that can include
audio, that plays automatically with an option to have 
to hit play on page $1,500.00

Flash – Make your ad come alive with Flash media, can 
include audio $500.00 partial; $750.00 full

Slide Show – Enables the reader to view an interactive
slide show of photos and images.  $850.00

News (RSS) Feed – static feed which scrolls on the top
viewer $1,495.00

Small button on viewer with company name on it (with
link to company website). $500.00

PREMIUM PLACEMENT

Back cover: +15%
Inside front cover: +25%
Page three: +25%
Inside back cover: +20%
Opposite table of contents: +20%
Opposite masthead: +20%
Franchise or other preferred
positions: +10%
(No cancellations permitted with premium positions.)

For advertising rates combined 
with Today’s Dietitian print magazine, 
please contact your account executive 
or e-mail sales@gvpub.com.
www.TodaysDietitian.com

*Ask account executive for details.

CONTACT YOUR SALES REPRESENTATIVE

Phone: 800-278-4400 • 610-948-9500 
Fax: 610-948-4202 • E-mail: sales@gvpub.com

MARCH/APRIL 2009 81

Eat healthier and easier!
350 recipes - with nutritional

analysis, exchanges. 
Over 180 low-carb recipes!

Easy to make -
only 4 ingredients each recipe!

Hardback, large print for easy use!
Order Today!

$20 - includes s&h!

Coffee & Cale
P.O. Box 2121, Dept DN • Kerrville TX 78028

Toll Free 800-757-0838
www.fouringredientcookbook.com

Southaven Farms
Southaven Farm’s all natural, unsweetened, 100% whole grain

baking mixes make fantastic muffins, cakes, cookies, breads,

and pancakes. Select a sweetener and add milk and yogurt.

For dairy-free or vegan, substitute soy, rice, or nut milks and

soy yogurt or pureed tofu. That’s it—no butter, no oil, no

eggs—just lots of flavor. Tailor their mixes to your needs! Visit

SouthavenFarm.com to order and see nutrition information

and recipes or call 877-764-2836 to order.

Salba Smart
Delivering the highest quality natural and organic foods

rich in omega-3s and other vital nutrients, Salba Smart®

introduces a comprehensive line of Salba® products. For

more information on Salba Smart’s Whole Grain Salba,

Premium Ground Salba, All Natural Whole Wheat Tortillas,

USDA Organic Tortilla Chips and Salsa, and Pretzels Made

With Organic Flour, call 303-999-3996 or visit

www.salbasmart.com.

Crispy Green’s Crispy Bananas
Crispy Green’s newly launched Crispy Bananas contain

100% freeze-dried banana slices with no added preserv-

atives, and a single serving is just 55 calories. Crispy

Bananas are certified kosher and are nut free, gluten

free, and dairy free. Crispy Bananas have a light,

crunchy taste and offer the healthfulness of fruit in con-

venient snack-sized portions for people on the go—making it the smart choice for con-

sumers who are seeking a natural, healthy snack alternative. For more information,

visit www.crispygreen.com.

On the Market

Special Sponsored Section

Reusable Shopping Totes
by Bag the Habit
Bag the Habit bags are the ideal shopping

companion. Cushioned handles and a soft,

water-resistant finish make them perfect for

trips to the farmers’ market while a gener-

ous shape welcomes boxes and other bou-

tique purchases. For compact carrying,

simply stuff the bag into its interior sewn-in

pocket and snap shut.

Made in the USA

using recycled poly-

ester with low impact

dying and finishing.

Comfortably holds 

30 lbs.

To purchase, visit

bagthehabit.com

or call 201-604-

4304 for retail

locations.

Purity Foods
Vita-Spelt, Purity’s premier line of spelt, features a

rich, nutty flavor and smooth texture containing a

“balanced” protein made up of all eight of the essen-

tial amino acids your body requires. Vita-Spelt prod-

ucts are easily digested and place less stress on the

body and are available as spaghetti, elbows, angel

hair, rotini, and lasagna, among others. When it

comes from Purity Foods, there are certain things you

can be sure of—it’s organically grown and top quality. All Purity grain

is cleaned, scraped, and scoured to get rid of everything but the part

you want to keep! Call Purity toll free at 800-99-SPELT or visit

www.purityfoods.com.

The Magazine for Nutrition Professionals

Vol. 11  No. 7

July 2009

Pediatric 
Food Allergies

Making Money 
in a Recessionary
Economy

Embracing Slow 
Food Philosophies

www.TodaysDietitian.com

Smart
Eating
How Diet May
Help Preserve 
the Brain

2010 advertising rates
www.TDN-digital.com
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PDF SPECIFICATIONS

• PDF/X-1a file is preferred. Send to TDNads@

gvpub.com and specify in which issue the ad is to be
placed.

Supplying a native file if a PDF/X-1a file is not possible:

• Ads should be created in Apple Macintosh-compatible
software: QuarkXpress 7, Indesign CS3, Illustrator CS3,
Photoshop CS3. (Other application files are not 
accepted.) If created in another program, save ad as 
a CMYK PDF file at a minimum of 300 dpi  with all fonts
and images embedded or converted to outlines.

• Save all embedded images in TIFF or EPS format at a
minimum of 300 dpi. Pantone (PMS) colors must be con-
verted to CMYK (process colors). Black-and-white 
images must be grayscale. JPEG file formats are not 

accepted.

• All fonts (both printer font and screen font suitcase),
logos, pictures, images, etc MUST be supplied with the
application file. If fonts are not supplied, we will match
them as closely as possible. Use only Type 1 or Adobe
Type fonts. No TrueType or MultiMaster fonts. Black text
should not be RGB or 4-color black.

VIDEO AND AUDIO SPECIFICATIONS

• Your video or audio file should not exceed 25 MB. The
media link system is made to show small formats such
as commercials and spots.

• The media link system can handle most common media
file types. We recommend that you create the video as a
FLV file. If that is not possible, the media system also
supports common formats such as AVI, MPG, WMV, and
MOV.

FLASH REQUIREMENTS

• All programming must be Actionscript 3 (AS3) 
compatible.

• Simple animations can use AS2, but any complex
events such as button events must be AS3. 
(In general, Zmags doesn’t support AS2.)

• All AS3 movies should target Flash Player version 9.

• Use a frame rate of 30 fps as this is what the viewer
uses.

• Animations should be kept in individual movie clips
and placed on the root timeline.

• Consider having only one frame on the root timeline,
as this makes controlling the movie clips much easier.

• For more Flash details, visit http://community.zmags.
com/university/best-practice/zmags-best-practices-
technical-guide.

SYSTEM REQUIREMENTS

• Zmags is cross-browser compatible and works on
both Mac OS and Windows. The Zmags platform 
requires Flash for reading, and a minimum flash version
required is version 9.0.115.

• If the reader does not have Flash installed or runs an
older version, the reader is redirected to a page
where Flash Player can be installed or the Zmags can
be viewed in HTML.

• The Zmags digital magazine platform scales to fit the
screen resolution of the reader. It is optimized for
1280 x 1024 and 1024 x 768. Readers with higher
screen resolutions will still see the Zmags, although it
may not utilize the entire screen. For readers with
lower screen resolutions, the content will scale to fit
the actual screen size.

Great Valley Publishing Company will not be responsible for reproduction

quality of supplied artwork that does not meet these requirements.




